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What is an Album
Rollout?

A strategic marketing plan to generate excitement and
maximize exposure for a new albumrelease
Goals:
* Build anticipation and hype
* Drive pre-orders/pre-saves
* Maximize first-week sales & chart positions
* Increase artist visibility & fan base
Financial Realities of an Album Launch:
* A common guidelineis to allocate 15-20% of projected or
actual revenue to music marketing

» For example, if an artist/label expects $10,000in
revenue, $1,500-$2,000 should be dedicated to
marketing

Fun Facts:

* Pre-order sales count towards your iTunes/Billboard chart
position both during the pre-order period, as well as on
your release date



Key Stages of
an Album
Rollout
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Planning & Strategy: Content Creation:
Define target Finalize music, create
audience, objectives, artwork, produce
timeline, budget music videos

Pre-Release Release Day: Make
Marketing: Build buzz album available

with singles, videos, across platforms,
social media, PR launch day activities

Post-Release
Promotion: Maintain
momentum with more
content, touring,
engagement
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Case Study Album: Glorious - GloRilla
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Glorilla's Glorious Rise

Artist Background:

* GloRillais arising star in the rap industry, known for her raw
lyrics, confident delivery, and viral hits like 'F.N.F. (Let's Go),
"TGIF, 'Wannabe', and 'Tomorrow 2"

Album Overview:

* Gloriousis Glorilla's highly anticipated debut studio album,
featuring her signature Memphis style with high-energy beats

* The album features collaborations with some of the biggest
names in hip-hop, including Latto, Megan Thee Stallion, T-Pain,
Muni Long, and more

Target Audience:

* Glorilla's core audience is likely Gen Z and young millennials
who are passionate about hip-hop, rap, and trap music

* Her strong online presence indicate a digitally active fanbase
that engages with content on platforms like TikTok & Instagram
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Marketing Mix (4 Ps) for
Glorious

* Product: The Glorious album (songs, artwork, potential
physical editions, merchandise)

* Price: Priced at $8.99 on iTunes, with varying price points
across platforms and distribution types (e.g., streaming
subscriptions, physical formats, and online stores)

* Place: Digital distribution (streaming platforms, online
stores), physical distribution (physical and online retailers)

* Promotion: Musicvideos, social media campaigns, PR
(interviews, press coverage), potential collaborations,
advertising, live performances

GLORIOUS DIGITAL ALBUM (BONUS GLORIOUS GOLD VINYL
TRACK EDITION) $32.99
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STP for Glorious

Segmentation: Young adults (18-25) on TikTok who engage with
hip-hop content.

Targeting: Running targeted ads on TikTok and Instagram for
users interested in female rap artists.

Positioning: Glorilla's confident persona and catchy lyrics
position her as a rising star in the rap scene.




Key Marketing
Strategies for
Glorious
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CloRilla

Social Media Engagement: Leverage platforms like
TikTok, Instagram, and Twitter to connect with fans,
share snippets, and run contests

Music Videos: Visually compelling music videos to
accompany singles and promote the album's aesthetic

Public Relations: Secure interviews, reviews, and
features in relevant media outlets (hip-hop blogs,
music magazines, online publications

Influencer Marketing: Partner with relevant
influencers to promote the album to their followers

* Interviews and Podcasts: Appearing on popular
platforms like "360 w/ Speedy" on Complex,
Angel Reese's "Unapologetically Angel," and Kai
Cenat's streams

Cross-Promotion: Featured artists like Latto, Megan
Thee Stallion, and T-Pain promoted the album on their
own social media channels, expanding itsreach



Data & Album Sales

Tracking Sales Data: Monitor album sales, streams,
downloads, and chart positions across different platforms

Analyzing Data:

Identify Wh'ch SONES are pe rformmg Measure the effectiveness of Inform future marketing decisions
well and which demographics are . - .
. : marketing campaigns and strategies
engaging with the album
Adapting to Data:

If a specific demographicis showing strong interest, tailor
marketing campaigns to reach that audience more
effectively

If certain songs are underperforming, adjust promotional
efforts to focus on those tracks




Thank You!
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