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BACKGROUND

Final album in the Over It trilogy.

Five years of public heartbreak and evolution closing in one era.

At the same time, artists are leaning back into theatrical promo.

Spectacle is back, and narrative matters again.

Opening the door for a major repositioning opportunity.

OBJECTIVES

e Close the trilogy in a way that feels intentional, rather than reactive
e Shift Summer from a heartbreak headline to evolved storyteller
e Keep the conversation going beyond drop week

e Design moments fans could participate in insetad of just watching




ONE ERA. ONE THEME. INFINITE EXECUTIONS.

Wedding visuals anchor every asset
Dual-disc format creates ongoing series content
Cultural reference fuels earned media

Closure narrative drives campaign voice

ENGINEERED FOR ENGAGEMENT

 Iconic imagery increases memorability

e Narrative clarity supports sustained posting

e Visual repetition = brand imprinting

e Thematic consistency simplifies content planning



Lead singles (Heart of a Woman — Spend It) — Lie detector reveal = FMT snippet circulation — Cultural shock at VM As — Anna Nicole cover reveal —

narrative re-entry direct-to-fan hotline launch "For Better / For Worse" era framework

ROLE: MUSIC RESETS NARRATIVE ROLE: SOFT ENTRY BEFORE CULTURALSHOCK  ROLE: ERA ENTERS MAINSTREAM CULTURE

Spotity wedding feature reveal = Dump Truck activation — Album release — deluxe expansion strategy (After Party + Cocktail Hour) —

immersive Escape Room experience Still F inally Over It Trilogy Tour announcement

ROLE: CONCEPT ACTIVATES COMMUNITY ROLE: STREAMING CONVERTS TO EXPERIENCE



DUMP TRUCK ESCAPE ROOM + ARCADE GAME JENNIFER HUDSON SHOW

\
last night mmer tryi
escape the ‘Still Over It' r

Stunt activation designed for fan insertion and shareability IRL activation mirrored by digital gameplay extension Built-in viral format tailored for short-form platforms

Designed to travel beyond the physical location Opened access beyond geographic limitation Turned a TV appearance into multi-platform momentum



CORE AUDIENCE EXPANSION AUDIENCE

Black women 18-34 rooted in R&B and Cross-genre collaborators expanding male +
relationship storytelling hip-hop audience

Digitally fluent, social-native, vocal online Daytime television crossover reaching older demo

Familiar with the Over It trilogy narrative Cultural shock moments pulling in non-core viewers

AMPLIFICATION MECHANISM

Collaborative posts activating overlapping audiences
IRL activations generating friend—group driven sharing

Staggered releases sustaining multi-week visibility




SOCIAL VELOCITY

1.4M 1G views (JHUD performance clip)
600K+ TikTok repost traction
3M+ views on top #tinallyoverit lyric video
38.9K+ hashtag posts
373K+ views on Angel Reese co-sign
36K+ engagements from athlete crossover audience
Audio adoption growth post-drop
VMA coverage extended the era beyond owned channels

STREAMING DOMINANCE

92M on-demand streams (week one)
8K pure sales
#2 Billboard 200
#1 R&B/Hip-Hop Albums
#1 Global Spotify Debut
#1 US Apple Music (surpassed Taylor Swift)
Fourth Top 10 Billboard album

Largest first-week streams of her career

@W"?

SCARS - 547.458
ROBBED YOU - 649.287
NO - 574.229
GO GIRL - 601.214
BABY - 636.502
1-800 HEARTBREAK - 506.986
HEART OF A WOMAN - 458.710
SITUATIONSHIP - 407.094
GIVE ME A REASON - 479.163
FMT - 792.849
HOW SWAY - 379.254
BALLER - 388.332

GET YO BOY - 379.254
NUMBER ONE - 399.102
STITCH ME UP - 279.460
ALLEGEDLY - 360.624
FINALLY OVER IT - 304.221

TOTAL: 8.481.730

LARGEST R&B DEBUT BY A WOMAN IN 2025

) DON'T MAKE ME DO IT/TEMPTED - 337.249



STORY SETS THE STAGE

Emotional positioning anchored the spectacle and made every

moment feel intentional
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DESIGN IRL FOR DIGITAL MULTIPLICATION

°D|SC1 . . . . .

1.5cars - Activations functioned as content infrastructure, engineered for
2.Robbed You (ft. Mariah The Scienti®{

3.N c

4.GoGr . La0) reposting and replay

5.Baby (ft. Chris Brown)

6.1-800 Heartbreak (ft. Anderson.

Ly j SEQUENCE MOMENTUM IN WAVES

A 9. GiveMeAReason (ft. BrysonTiller)

10.FMT
}  11. HowSway (ft. Sailorr) . .
12_Baller (. loRill,Sexyy Red & Mo lifecycle velocity
' 13.Don’tMakeMe Dot Tempted ‘
14. Get Yo Boy (ft.21 Savage)

y peabret ‘T ARCHITECT AUDIENCE EXPANSION

17.Allegedly (ft. Teddy Swims)
18.Finally Over It

@oisc2 Shock — interaction — drop — extension created sustained

Participation pathways and cultural adjacencies converted core

fans into amplified reach



MAKE THE TOUR ACTIVATE
THE CONTENT ENGINE FAN STORIES

Bouquet toss at every show — nightly fan clip v _;% Fans submit their “over it” stories — selected

. . : - | .
repost loop — city-by-city storyline 1 winners receive meet & greets or tour upgrades

— built-in share incentive

BRING THE HOTLINE
ON TOUR

DROP A TRILOGY
SHORT FIL.M

On-tour hotline booths or digital confession

Release a narrative short tied to the trilogy arc : :
walls designed for screen recording + repost

to deepen emotional lore and generate

cilnematic promo moments




FROM HEARTBREAK TRILOGY TO COMMERCIAL ARCHITECTURE
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